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Shareholders* investment 


Book value per share 


Net working capital . 


Total Assets 


31 , 971,116 


43.25 


30 , 114,657 


70 , 688,767 


1964 INCREASE 

$ 153 , 002,031 6 % 

1 , 520,389 58 % 

2.06 58 % 

30 , 010,502 7 % 

40.59 7 % 

27 , 710,287 9 % 

64 , 559,527 9 % 


1 































DEAR FELLOW SHAREHOLDER: 

I am pleased to report that the year 1965 was 
another successive record-breaking year in 
both sales and net earnings. 

Net sales were $162,220,909 compared with 
$153,002,031 in 1964, or an increase of 
$9,218,878, and a gain of 6%. This sales in¬ 
crease in 1965 was for a 52 week fiscal year as 
compared to a 53 week fiscal year in 1964. 
Moreover, the new sales record was set without 
additional stores. 

Net earnings increased substantially from 
$1,520,389 in 1964 to $2,404,186 in 1965, an 
increase of $883,797, or a gain of 58%. Net 
earnings per share for the year 1965 was $3.25 
compared to $2.06 for the year 1964. This in¬ 
crease in net earnings is especially significant 
when measured in relationship to the sales 
increase. It reflects your management’s ability 
to create more dollars of net profit out of each 
dollar of sales. We anticipate that this earnings 
growth trend will accelerate in the years ahead, 
since our merchandising strategies and operat¬ 
ing concepts have proved themselves in terms 
of profitability. Although record net sales and 
earnings were established without additional 
new stores during 1965, our plans are to sup¬ 
plement the growth in sales and earnings with 
additions, modernization and expansion of 
stores. 


Net earnings for the year, plus depreciation 
and amortization of $1,217,800, gave the Com¬ 
pany a cash flow from operations of $3,621,986. 
These funds, together with additional term 
loans of $2,800,000, were invested in capital 
improvements and expanded inventories and 
customer’s receivables. We fully expect this 
investment to result in further increases in 
sales and earnings in the near future. 

The Company, under its trust agreement 
with employees, contributed to the Goldblatt 
Employees’ Savings & Profit Sharing Plan the 
sum of $478,460. Because of record earnings 
this is the largest contribution ever made to 
the Fund. 

The quarterly dividend was increased on 
January 2, 1965 to 150 per share from 100 
per share. The dividends paid to shareholders 
in 1965 was 600 compared to 450 in 1964. 

Our financial position again improved and 
the book value per common share has increased 
in 1965 to $43.25 as compared to $40.59 
in 1964. Working capital increased from 
$27,710,287 to $30,114,657. The ratio of cur¬ 
rent assets to current liabilities also improved. 

Consistent with a recent change in the ac¬ 
counting practice in the retail industry gen¬ 
erally, we have reclassified our deferred 
Federal Income taxes applicable to Accounts 
Receivable from current assets to current lia¬ 
bilities in both the 1965 and the 1964 balance 
sheets. This change had no effect upon net 
earnings or upon shareholders’ investment. 

We completed the rebuilding of our main 
warehouse and distribution center, which was 
largely destroyed by fire in 1964. We now 
have one of the most modern and efficient 
warehouse facilities in the industry, and we 
fully expect that this will, in the future, reflect 
economies and expense reductions as well as 
improved operating results and better service 
to customers. 

Goldblatt customers during 1965 were pre¬ 


sented with a broader, more diversified selec¬ 
tion of merchandise, and in a fashion more 
attractive, than ever before. Fashion lines re¬ 
ceived increasing attention and import mer¬ 
chandise became a larger proportion of total 
volume. 

We also have plans under way which should 
set a new pace for the industry in the presen¬ 
tation and selling of a wide group of home 
furnishings. The first Goldblatt Home Center 
will be open to the public at the start of 1967. 
A preview of this new concept in merchan¬ 
dising is made later in this report. 

Electronic data processing is recognized by 
your Company as a modern tool for more 
effective control at lower costs. We are con¬ 
tinually expanding the use of our computers 
and we have on order the most advanced type 
of computer equipment available. 

We made increasingly effective use of one 
of our greatest resources—our employees. Their 
contribution made 1965 a record year. This 
reservoir of talent and experience at all levels 
of management is the greatest assurance of our 
continued growth. 

We emphasize a policy of promoting from 
within, and the availability of competent 
people will be a valuable factor in our future 
growth. Our 1965 achievements would not have 
been possible without the enthusiastic know¬ 
how of our more than 8500 employees, the 
support of our many customers and friends, 
and the cooperation of our many suppliers. 

The Goldblatt department store chain is 
stronger today than ever before and we have 
never been more confident and enthusiastic 
that “Goldblatt means growth.” 

Respectfully submitted, 

President and Chief Executive Officer 
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GOLDBLATT'S MEAN 




MERCHANDISING / yfW 

The favorable business climate of 1965 
provided the consumer with increased 
disposable income. She wanted better- 
quality goods, better-styled goods, and 
was courted more aggressively by all re¬ 
tailers. 

Goldblatt’s anticipated this develop¬ 
ment, and we increased our emphasis on 
quality, fashion and broader assortments 
for our customer. Import merchandise, for 
example, has offered the customer greater 
variety and good values. As a result, 
Goldblatt buyers were more and more 
active in the merchandising and manufac¬ 
turing centers of more and more coun¬ 
tries in Europe, the middle East and the 
Orient. Our stores import directly such 
diversified lines as ladies’ knit suits from 
France, Italy, Belgium and Hong Kong; 
men’s shoes from England; men’s suede 
coats from Spain; furniture from Italy; 
oil paintings from Italy, France and 
Austria; gift goods for the Boutique Shops 
from around the World. 

In 1965 Goldblatt’s has added to its 
merchandise structure more famous, na¬ 
tionally-advertised brands. These nation¬ 
ally-advertised brands have developed a 
customer preference which Goldblatt’s 


recognizes and encourages, and it is 
with pride that we are able to say that 
Goldblatt’s sells more of some famous 
nationally-advertised brands than many 
other retailers. Because the customer 
wants these brands, because she gets a 
good value, and because Goldblatt’s 
believes in brands, we shall continue to 
expand our merchandise assortments 
with the finest names in the merchan¬ 
dising world. 

A parallel merchandising activity has 
been the expansion of Goldblatt’s own 
private brands. We are constantly on the 
alert to give our customers greater values, 
and in 1965 we again carefully selected 
and developed to exacting specifications 
diverse lines of merchandise for our cus¬ 
tomers. The acceptance of these Gold¬ 
blatt brands has been very gratifying, 
and in 1966 we will introduce more exclu¬ 
sive Goldblatt brands. These private 
brands give us an exclusive competitive 
advantage and at the same time insure 
Goldblatt customers even greater savings. 

Goldblatt’s is in tune with the times, 
providing the customer not simply a se¬ 
lection—but diversified assortments that 
fit the needs, fashions, trends and pocket- 
books of the day. 


3 














sr i 



MERCHANDISE 


DWAD—Department Within A Depart¬ 
ment—represented an important Gold- 
blatt merchandising activity during the 
year. In the continued research of how 
the customer buys, we determined that 
she wants to see a complete selection of 
the particular merchandise category she 
is shopping for in one area of the store. 
As a result, many traditional depart¬ 
mental layouts in our stores were changed; 
merchandise packaging was changed for 
more effective selling display; and many 
fixtures were redesigned. This enabled 
the customer to speed up her shopping, 
and Goldblatt’s was able to effect better 
inventory control. Most importantly, 
DWAD made an important contribution 
to increasing Goldblatt’s sales per square 
foot. This activity will be even more 
intensely explored in 1966. 

As in the case of the up-grading of 
consumer preferences in terms of style 
and price, the customer is continually de¬ 
manding increasingly higher standards in 
merchandise displays, in store fixturing, 
in store decor, and in lighting. Thus, 
Goldblatt specialists are continually at 
work with new designs and plans to make 
our stores more modern and attractive. 
Change is an ever present part of the de¬ 
partment store business, and we are con¬ 
stantly exploring and developing new 
methods of serving our customers. 
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GOLDBLATT’S MEAN 



MERCHANDISE / i 

Essential to the efficient operation of the 
Goldblatt chain of department stores is 
a large-scale warehousing and distribu¬ 
tion facility. Fire on November 13, 1964 
destroyed one-half of the Company’s 
warehouse. It was a milestone in Gold¬ 
blatt history when late in 1965 recon¬ 
struction was completed so that all the 
stores are serviced by our new modern, 
fully-mechanized distribution center. 

Here goods flow in from our suppliers, 
inventories of a vast array of merchan¬ 
dise are maintained, and on clock-work 
schedules distribution is made to our 
thirty stores and to customers. Railroad 
cars can be unloaded inside the warehouse 
complex. As many as 75 trailer trucks 
can be docked at the same time in a huge 
inside concourse. Automated “Towvey- 
ors” move tons of merchandise to ap¬ 
pointed locations, while the latest in fork 


lift equipment easily moves the largest 
cartons into the right racks and clamp lift 
trucks create giant stacks under the 26- 
foot ceilings. Cantilever design steel 
shelves for furniture and drive-in type 
pallet racks are among the new develop¬ 
ments. 

This is modern warehousing and dis¬ 
tribution at its best, moving more mer¬ 
chandise more quickly and more efficient¬ 
ly. Results are already evident in lower 
costs and improved service. Our ware¬ 
house operation has attracted widespread 
attention and has been selected for a case 
history tour by the Materials Handling 
Convention which meets in Chicago next 
June. 

Here, too, is the location of various 
service departments and activities, such 
as the appliance and TV workshop, cen¬ 
tral furniture finishing, lawn mower re¬ 
pair, carpet cutting, etc. 
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Racine, Wisconsin 


THIRTY STORES IN FOUR STATES 


CHICAGO STORES 


SUBURBAN STORES 


OUTLYING STORES 


Rockford, Illinois 


Joliet, Illinois 


Waukegan, Illinois | 

Benton Harbor, Michigan < 


Mt. Prospect, Illinois 


Elmwood Park, I 




Milwaukee - Kimball 


Hillside, Illinois 


Chicago - Ashland ^ 
^ Madison - Pulaski 

26th - Christiana 


Broadway * Lawrence 


CHICAGO LOOP 

rr - " ? B’S- 

r - . .." s' Tim '-s j ,. 

State and Van Buren Streets 


I Lake Meadows 


47th - Ashland 


Scottsdale 


Park Forest, Illinois 



91st - Commercial 


Markham, Illinois 


Springfield, Illinois 


Champaign, Illinois 


Decatur, Illinois 


Gary, Indiana ^ 
Hammond, Indiana | 
Mishawaka, Indiana 






























































































































GOLDBLATT BROS., 
AND SUBSIDIARY COMPANIES 


CONSOLIDATED 

BALANCE 

SHEET 


January 29, 1966 and 
January 30, 1965 


ASSETS 


Fiscal 

Year 

Current Assets: 

1965 

1964 

Cash. 

Receivables, less reserves of $1,923,325 in 1965 and $1,808,855 in 1964, 

$ 2,042,364 

$ 1,129,288 

for doubtful accounts and carrying charges (Note 5). 

Merchandise inventories and supplies, priced at the lower of cost or 
market, primarily by the retail method applied in part (approxi- 

24,622,403 

21,555,181 

mately 70% in both years) on a “last-in, first-out” basis. 

28,398,745 

25,018,496 

Prepaid expenses and insurance company receivable. 

1,718,796 

5,306,347 

Total current assets. 

$56,782,308 

$53,009,312 

Cash Surrender Value of officer’s life insurance 



(face amount $520,849) (Note 1) and other investments. 

$ 508,430 

$ 511,806 

Land, Buildincs and Fixtures —at cost: 



Land . 

$ 3,649,366 

$ 3,132,563 

Buildings on owned land. 

3,243,698 

3,042,730 

Buildings on leased land. 

5,053,657 

4,979,531 

Leasehold improvements. 

2,965,343 

2,633,475 

Furniture, fixtures, etc. 

11,544,542 

9,426,077 


$26,456,606 

$23,214,376 

Less accumulated allowances for depreciation and amortization .... 

13,058,578 

12,175,968 


13,398,028 

11,038,408 

Goodwill . 

$ 1 

$ 1 


$70,688,767 

$64,559,527 
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LIABILITIES AND SHAREHOLDERS' INVESTMENT 


Current Liabilities: 

Accounts payable. 

Accrued liabilities (including state and local taxes). 

Federal income taxes— 

Current . 

Deferred (applicable to installment and revolving accounts receiv¬ 
able) (Note 5) . 

Long-term debt due within one year. 

Total current liabilities. 

Long-Term Debt: 

Notes payable to bank— 

Payable August 1, 1966 . 

Payable August 1, 1967 . 

Payable $250,000 annually; balance due June 30, 1968 . 

Sinking fund debentures— 

3%% payable $200,000 annually to January 15, 1976 . 


Shareholders' Investment: 

Common stock, par value $8.00 per share— 

Authorized 1,000,000 shares; 742,286 shares issued less 3,000 shares 
held in treasury at no cost; 739,286 shares outstanding. 

Paid-in capital . 

Earned surplus ($20,956,178 restricted as to payment of dividends under 
terms of bank loan agreement for note due June 30, 1968). 


The accompanying notes to financial statements are an integral part of this statement. 



Fiscal Year 
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GOLDBLATT BROS., 
AND SUBSIDIARY COMPANIES 


CONSOLIDATED 
STATEMENT 
OF INCOME 

For the fiscal years ended 
January 29, 1966 and January 30, 1965 



19 6 5 

19 6 4 


(52 Weeks) 

(53 Weeks) 

Net Sales (excluding leased department sales) . 

Less: 

Cost of goods sold and expenses exclusive of items listed below 

$162,220,909 

$153,002,031 

(Note 4) . 

$116,230,107 

$111,114,590 

Salaries, wages and employee benefits. 

33,543,340 

31,636,822 

Contribution to Employees' Savings and Profit Sharing Pension Plan 

478,460 

317,216 

Depreciation and amortization. 

1,217,800 

1,106,905 

Rental expense (Note 3) . 

2,825,726 

2,560,770 

Taxes, other than Federal income taxes. 

2,750,632 

2,769,046 

Interest and debt expense. 

648,658 

576,293 


$157,694,723 

$150,081,642 

Net Income Before Federal Income Taxes. 

$ 4,526,186 

$ 2,920,389 

Federal income taxes. 

$ 2,122,000 

$ 1,400,000 

Net Income. 

$ 2,404,186 

$ 1,520,389 


CONSOLIDATED STATEMENT OF EARNED SURPLUS 

For the fiscal year ended January 29, 1966 


Balance Beginning of Year . $ 22,715,977 

Add —Net income. 2,404,186 

Less —Cash dividends ($.60 per share). (443,572) 

Balance End of Year . $ 24,676,591 
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NOTES TO THE FINANCIAL STATEMENTS 


(1) The company has agreed with an officer that upon his de¬ 
mise, it will upon request loan to the estate of such officer 
on its ten-year secured noninterest-bearing note an amount 
not in excess of the face amount (approximately $500,000) 
of the insurance policies owned by the company on the life 
of such officer. 

(2) Of the 30,000 shares of common stock for which options 
were granted to key employees on April 18, 1962, options 
for 20,000 shares remain outstanding at January 29, 1966. 
Options for 10,000 shares have been cancelled. These op¬ 
tions were granted at a price of $15.00 per share and are 
exercisable at the cumulative rate of 20% per year from 
April 18, 1963 to 1967, and expire on April 18, 1968. 

(3) At January 29, 1966, the companies were lessees of certain 
operating properties, some of which have been subleased. 
Some of these leases contain percentage rent provisions. 
The net minimum annual rentals for leases expiring more 
than three years from January 29, 1966 are as follows, for 
the periods indicated: 


Number of Approximate 

Fiscal Years Leases Expiring Net Minimum 

Ending in in Each Period Annual Rental 

1970-1990 . 30 $1,156,992 

1991-2000 . 8 705,622 

2001-2120 . _9 485,409 

47 $2,348,023 


(4) Net sales and net income amounts per the accompanying 
financial statements are the same as those reported in the 
Company’s Form 10-K as filed with the Securities and 
Exchange Commission. However in the Form 10-K, the 
costs and expenses are reclassified to show cost of goods 
sold, buying and occupancy expenses of $119,259,760 and 
$113,032,818, and selling, general and administrative ex¬ 



penses of $38,274,235 and $36,916,855 in fiscal years 1965 
and 1964 respectively. 

(5) The January 30, 1965 balance sheet has been restated to 
include in current liabilities deferred Federal income taxes 
attributable to use of the installment method for Federal 
income tax purposes. These deferred Federal income taxes 
were shown in prior years as a deduction from corresponding 
accounts receivable. 


AUDITORS' OPINION 


Arthur Andersen & Co. 

To the Shareholders and Board of Directors , 

Goldblatt Bros., Inc.: 

We have examined the consolidated balance sheet of 
Goldblatt Bros., Inc. (an Illinois corporation) and Sub¬ 
sidiary Companies as of January 29, 1966, and the related 
consolidated statements of income and earned surplus for 
the year then ended. Our examination was made in ac¬ 
cordance with generally accepted auditing standards, and 
accordingly included such tests of the accounting records 
and such other auditing procedures as we considered 
necessary in the circumstances. 

In our opinion, the accompanying consolidated balance 
sheet and consolidated statements of income and earned 
surplus present fairly the financial position of Goldblatt 
Bros., Inc. and Subsidiary Companies as of January 29, 
1966, and the results of their operations for the year 
then ended, in conformity with generally accepted ac¬ 
counting principles applied on a basis consistent with 
that of the preceding year. 
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1965 

1964 

1963 

1962 

196 1 

1955 

1945 

1935 


Net sales. 

$162,220,909 

$153,002,031 

$135,212,059 

$126,775,429 

$116,356,955 

$106,640,207 

$66,550,047 

$32,049,951 


Net income. 

2,404,186 

1,520,389 

(127,774) 

550,041 

612,399 

1,006,601 

1,002,386 

1,120,639 


Net income per common share. .. 

3.25 

2.06 

(.17) 

.74 

.83 

1.36 

1.35 

1.91 


Shareholders’ investment. 

31,971,116 

30,010,502 

28,822,791 

29,357,173 

29,250,703 

26,186,140 

18,599,264 

8,298,639 


Book value per common share .. 

43.25 

40.59 

38.83 

39.55 

39.41 

35.28 

25.06 

14.17 


Net working capital . 

30,114,657 

27,710,287 

22,435,462 

22,569,753 

21,368,664 

19,940,715 

7,280,198 

4,115,991 

• 

Total Assets* . 

70,688,767 

64,559,527 

50,792,874 

51,798,111 

48,321,365 

44,021,191 

22,483,093 

12,593,417 


* Total Assets have been restated for each year to reflect 
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the change explained in Note 5 in 

the Notes to the Financial Statements. 




























IN THE YEARS 



A major step in Goldblatt’s plans for the future will be taken this year with the 
start of construction of a 100,000 square foot Goldblatt Home Center at 81st 
and Cicero Avenue in Chicago. The doors will open in January, 1967, on a new 
type of store based on a new concept of displaying, selling, and merchandising 
of virtually every item that goes into a home. 

Revolutionary in exterior design, the Goldblatt Home Center will look 
more like the world’s largest ranch house, rather than a store. The 100,000 
square feet of merchandise presentation will stretch most invitingly over one 
floor. 

The inside, too, will be like a home. A beamed ceiling, correct lighting, and 
colorful, pleasing decor will enable the shopper to visualize furniture the way 
it would actually look in her home. Here she will see a vast display of furniture 
in every period styling—carpeting from all of the nation’s finest makers and 
from the important foreign markets of the world—lamps and chandeliers to ac¬ 
cent the home—the proudest names in television and major appliances—com¬ 
plete kitchens and bathrooms in contemporary and traditional styling—orig¬ 
inal paintings gathered from the art capitals of the world—and in a jewel-like 
setting around a sparkling fountain, a home boutique shop stocked with unusual 
items to individualize the home. Model rooms, interesting vignette displays, 
and homey fireplace corners will make a visit to Goldblatt’s Home Center a 
pleasurable shopping experience. 

Here, too, will be a colorful old-world sidewalk cafe, where the customer 
can enjoy a cup of coffee, as our guest, while she contemplates her purchase. 
A series of meeting rooms, which can be expanded to a large auditorium will be 
available for customers’ use. Decorator classes will be scheduled, as well as 
classes in flower arrangements and other customer services. 

Professional guidance and counseling on interior decorating will be avail¬ 
able without charge. A staff of qualified interior decorators will be on hand to 
help the customer furnish a room or a complete home, from the wallpaper to 
the floor covering, from the picture on the wall to the ash tray on the occasional 
table. 

Goldblatt’s Home Center will indeed be a store of the future, for there is 
nothing like it anywhere. 
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